
Using Great 
Graphic Design to 
Lead with Clarity
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Let’s make friends  
with this process.
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1. Pitfalls & Challenges
2. Setting a Clear Direction
3. Letting it Roll
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PART 1
PITFALLS & CHALLENGES
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You know design  
is important, but  
do you know why?
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Helps people  
remember you

C H R I S T Y @ H E Y B A T T A B A T T A . C O M   /   U S I N G  G R E A T  G R A P H I C  D E S I G N  T O  L E A D  W I T H  C L A R I T Y   /   1 1 . 1 0 . 1 8



ON AVERAGE 5 TO 7 BRAND 
IMPRESSION ARE NEEDED FOR 
SOMEONE TO REMEMBER YOU

Pam Moore
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Helps people 
understand  
why you matter
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How do folks 
make it harder 
to remember & 
understand them?
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OVERLOADED
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CONFUSING
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GENERIC
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PART 2
SETTING A CLEAR DIRECTION
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Define your 
organization’s 
personality
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CARING
FRIENDLY
EFFECTIVE
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Define how that 
personality looks
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Prepared by SW Creatives, LLC – CONFIDENTIAL

Christ House 2015 Annual ReportMood Board 1

Color Palette:

Inspiration:
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SINCE 198630
YEARS

CE L E BR AT ING

OF  SE R V ICE

CHRIST HOUSE 2015 ANNUAL REPORT

PROVIDING HEALING AND HOPE FOR 
WASHINGTON’S HOMELESS SINCE 1985
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DC Head Start Association BrandingMood Board 1b

KNOWLEDGEABLE
UNITED
INTENTIONAL
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ADVANCING THE EARLY LEARNING 
MOVEMENT IN THE NATION’S CAPITAL
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ADVANCING THE EARLY LEARNING 
MOVEMENT IN THE NATION’S CAPITAL
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Maggy Sterner BrandingMood Board Final

BOLD
FUNNY/FUN
COURAGEOUS

C H R I S T Y @ H E Y B A T T A B A T T A . C O M   /   U S I N G  G R E A T  G R A P H I C  D E S I G N  T O  L E A D  W I T H  C L A R I T Y   /   1 1 . 1 0 . 1 8



MAGGYSTERNER .COM /  202 -604- 1359  /  HE L LO @ MAGGYSTERNER .COM
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FONTS COLOR
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Brand Personality 
Exercise
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How to build your  
own mood board
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brandgenie.com
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colourlovers.com
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bullpenmarketing.com/font-personalities
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fontsquirrel.com
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pinterest.com
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canva.com/create/mood-boards
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PART 3
LETTING IT ROLL
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Stick to the plan.
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Keep the reasoning 
front & center.
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QUESTIONS
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Stay in touch
Twitter @heeeybattabatta
Instagram @heybattabatta
Email Newsletter bit.ly/CVNEmails
www.heybattabatta.com 
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